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Copyright in this document is and shall remain vested in Trovus Ltd. It has
been issued in confidence and is applicable only to the purpose for which it
was requested. This document may not be reproduced, in whole or in part,
except with the consent in writing of Trovus Ltd, and then only on the
condition that this copyright information remains included in the reproduction
and the recipient undertakes to ensure agreement is procured from all other
parties to the terms of this agreement.
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A Todayods web
A What is Web 2.0?
A What is your web site for?

A Can community building help increase revenues for your business?

i Collaborating with communities outside your business
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Wh at can the web do

« 75% of CEOs indicated that collaboration
(engaging with others through the web) is
important to innovation

« Innovation will involve engagement with and
come from employees, business partners and
customers

IBM CEO Survey 2008
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And how do we all feel about 1t?

« 70% of senior executives have innovation as a
top 3 driver for growth in next 3-5 years

 But

* 65% are only somewhat, a little, or not at all
confident in their ability to execute this

IBM CEO Survey 2008
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Todays web

Avatar * RSS
Bebo
Narrowcasting

Crowd Sourcing
« IM

Social Graph
Wiki’s

Social Bookmarking

Long tail
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Avatar

Crowd Sourcing

IM

Social Graph
Wiki

RSS

Bebo
Narrowcasting

Social Bookmarking

Long tail
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Virtual Online Personality: See Second Life

Using the web to gather the independent opinion of web users to gain an understanding
of the collective view

Instant Messaging
Graphical representation of a social network
Editable web page

A feed format that allows the user to define what content they want to receive within a
defined framework

Social Networking website
Using the web to send a message to a niche audience

A service where users store links to web content they want to remember or share.
These links support the growing popularity of the linked to web page.

Principle of how the web can efficiently support the aspirations of people to reach niche
markets groups or areas.
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